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If available, the German statement was queried
(M): statement communicated as mission
(V): statement communicated as vision
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4301 53 2022
participants DAX and MDAX purpose 

statements
survey period: Q2 2022 
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Survey design



The most convincing DAX and MDAX purpose statements (1/5)

Percentage of respondents who like the statementJuly, 2022 Slide 4 © GLOBEONE AG 2022. All rights reserved.

We pioneer breakthroughs in healthcare. For                       
everyone. Everywhere. 

To make the world a brighter place. 

We shape the future of aviation. (V) Creating sustainable value. 

Creating a future worth living. For patients.  
Worldwide. Every day. (V)

Making mobility safe and efficient. (M) 

Better health for more people. Creating a world that works better. 

Gute Reise! We make it happen. Ever better medicine for ever more people. 

Through sport, we have the power to change lives. Connecting people, improving lives. 

65.6%

64.4%

63.7%

61.2%

59.3%

58.7%

57.1%

56.8%

55.4%

55.4%

52.5%

50.9%



The most convincing DAX and MDAX purpose statements (2/5)
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Curious minds dedicated to human progress. Science for a better life.

We change the way people eat forever. (M) Technology to transform the everyday.

Material to build our future. We create chemistry for a sustainable future.

Our solutions make a better world for generations. We make life easier, safer and greener. (M)

For all who keep the world moving. Driven by dreams. 

We develop sustainable, safe and tailored products
that ensure quality of life and provide beauty and   
well-being. 

Making improvements in life possible. (V)

50.4%

48.4%

47.1%

46.3%

45.1%

44.9%

44.6%

44.5%

44.4%

44.0%

42.0%

41.0%



The most convincing DAX and MDAX purpose statements (3/5)
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The Lufthansa Group connects people, cultures and                   
economies in a sustainable way. (M)

Making our world more productive. (M)

Help the world run better and improve people’s lives. First move the world. 

Consumer first. We energize society.

Always deliver an amazing experience - fast, easy, 
and to your door. (M)

Integrate IT. Architect the future. (V)

We enrich life for generations. (M) We will not stop until everyone is connected. 

There’s only one forever – let’s make it better. Care beyond skin.

39.7%

39.4%

38.7%

38.4%

37.3%

37.0%

36.9%

36.5%

36.2%

34.5%

34.0%

33.8%



The most convincing DAX and MDAX purpose statements (4/5)
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We secure your future. #RESEARCHNEVERSTOPS

We at Deutsche Börse create trust in the markets of  
today and tomorrow. 

Leading beyond chemistry to improve life, today
and tomorrow

Deutsche Bank is here to enable economic growth 
and societal progress through its positive impact.

We pioneer sustainable aerospace for a safe and
united world.

Empower Energy Evolution. Together, we engage with everything we have and
are, to help humankind act braver and better.

We democratize access to a sustainable digital
future to create a better everyday life for us all. 

Reimagine fashion for the good of all.

Mobility for generations to come. Pioneers at heart for the good of generations.

33.0%

32.9%

32.7%

32.3%

32.0%

31.6%

29.7%

28.4%

28.1%

26.6%

26.5%

25.6%



The most convincing DAX and MDAX purpose statements (5/5)
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Improving people’s lives by connecting everyone
to good energy. (V)

We empower brands and create moments that
matter. (V)

Our energy for a sustainable life. 

Just inspire. 

Beyond risk sharing, we team up to create 
opportunities. 

25.5%

25.4%

25.0%

23.4%

22.7%
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Example Company: Assessment of purpose statement

Percentage numbers report top two agreement on a 5-point scale from 1 (=strongly 
disagree) to 5 (=strongly agree)July, 2022 Slide 10

60%
agree that the statement 
explains the company’s 
reason for existence

agree that the statement 
is credible

agree that the 
statement is 
memorable

agree that the 
statement is clearly 
worded

agree that the statement 
has personal relevance 
for them
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45%

37%

75%

30%
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Who we are

Globeone – Transform to Better

Globeone is a management consultancy offering transformation strategy,

brand and communication services as one of the leading owner-managed

providers in the German-speaking region. From our global hubs in Germany,

Switzerland, and China, we support businesses and brands to better position

themselves for sustainable growth. Our consultants inspire purposeful change

and serve our clients as co-pilots along their transformation journeys, helping

them turn ideas into tangible solutions. Globeone’s clients include many

publicly listed companies in the technology, automotive, chemical, agricultural,

aerospace, financial and retail sectors.
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Transform to better – our service portfolio

July, 2022

_Purpose readiness
_Purpose development
_Purpose-driven transformation 
strategy
_Purpose-driven brand management
_Organization & leadership culture
_Employee purpose activation
_Thought leadership

_ Culture gap analysis & target 
definition
_Definition of value systems
_Agile empowerment & new ways 
of working
_Purpose-driven leadership 
coaching & leadership principles
_Change management & 
communication

_ Brand strategy & management
_Brand positioning & value 
proposition
_Brand architecture & migration
_Cultural brand safety & 
governance
_Brand performance measurement 
& analytics

_ Communication strategy
_Message framework & narrative
_Content & format model 
development
_Newsroom / COM Hub 
development
_Organization development and 
workflow optimization
_Brand performance measurement 
& analytics

Corporate 
Communication

Purpose-Driven 
Transformation

Brand 
Management

Organization, 
Culture & Change
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GLOBEONE

T +49 (0) 221 788 068-0
purpose@globe-one.com
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Dr. Niklas Schaffmeister
Managing Partner
niklas.schaffmeister@globe-one.com

Simon Aschermann
Managing Partner
simon.aschermann@globe-one.com 

Bianca Wortmann
Senior Consultant
bianca.wortmann@globe-one.com

Katerina Schäfer
Consultant
katerina.schaefer@globe-one.com 

Get in touch with us!



© Copyright & disclaimer
This document of GLOBEONE AG remains exclusive property of GLOBEONE AG until the rights of use are expressly transferred. 
Any revision, duplication or commercial distribution of this work is permitted only with the written consent of GLOBEONE AG. 
This document is a discussion paper. It makes use of third-party market & consumer research, secondary information and 
hypotheses and is therefore for discussion only. It does not include any recommendations or binding statements.
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